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Web and social media
Recent trends & how we respond



Trends in web and social media

• battle for attention

• web optimisation

• mobile first (mobile only?)

• visuals reign supreme

• our content is made to be shared



Social media: battle for attention

Growing: messenger / “for everything” apps (Whatsapp, FB messenger, WeChat, Skype, Viber)

2.2 bln MAU

Emotions, 
friendships.
Videos & 
images, live 
engagement

Everybody

330 mln MAU

News, 2nd

screen (TV), 
live events

Influencers

187 mln DAU

Mobile only, 
ephemeral, 
vertical video

Very young 
demographic

250 mln MAU

Professional 
network

Experts, 
influencers

1.5 bln MAU

Viral videos, 
live streams, 
vlogs,
documentaries

Everybody

1 bln MAU

Mobile first, 
image driven

Younger 
demographic
(300 mln DAU 
IG stories)



Battle for attention: Google as homepage



Battle for attention: Google as homepage



consilium.europa.eu - web statistics



Use of data to improve the website



Use of data to improve the website



Mobile



Mobile



Mobile



Visuals reign supreme



Visuals reign supreme

https://www.consilium.europa.eu/en/maastricht-treaty/
https://www.consilium.europa.eu/en/brexit

https://www.consilium.europa.eu/en/maastricht-treaty/
https://www.consilium.europa.eu/en/brexit


Products that we make to share!

• (something about sharing our SM content?)



Products that we make to share!



Are they shared?

15 shared from EUCouncil profiles but 
mainly in EN
1 used the video on their own
5 produced their own content
4 did not use it



Live video

https://www.facebook.com/eucouncil/videos/789209791437484/

https://www.facebook.com/eucouncil/videos/789209791437484/


Our materials – your communication

https://youtu.be/26Nmmtl0aEA

https://youtu.be/26Nmmtl0aEA


Future: staff ambassadors’ programme



Stay in touch

Alexandra Ekkelenkamp
Advisor to Director Media & Communications

alexandra.ekkelenkamp@consilium.europa.eu

Maciej Bury
Head of Digital Communications Unit

maciej.bury@consilium.europa.eu
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